2. Does PSI collect data it could share on market prices vs. PSI prices (i.e. the size of the subsidy)? 
PSI does not collect market prices of competitive products at the headquarters’ level.  This data collection is usually completed as part of the price analysis in our marketing planning process (called “Delta”) at the country level. One of the reasons Delta encourages platforms to adjust their prices is to recover a greater portion of their cost of goods sold (COGS), which in turn decreases the amount spent on subsidies. Adjusting prices also avoids large differences between recommended and actual/street prices. (You can refer to the “Price P” section of the Delta Companion, which is enclosed. See page 6.)

PSI’s Total Market Approach metrics (enclosed) also attempt to balance health impact with greater market sustainability. They assess the total subsidy of a given product category, with a view to decreasing that subsidy over time.  

3. What percentage of nets and condoms are given away free?

In 2009 the percentages were:
· Condoms: 16% free
· Mosquito Nets (including insecticide-treated nets and long-lasting insecticide-treated nets): 89% free
· Please see PSI’s 2009 Annual Health Impact Report for data on DALYs averted through free product distribution (enclosed). See page 4, Graph 4. It is also available at psi.org/sites/default/files/publication_files/annual_health_impact_2009.pdf
4. How is PSI's market share of products, as reported on page 31 of the Annual Health Impact Report for 2008, determined?
We calculate market share based on the formula below:

	
	Product
(Condoms, etc.)

	Total 
Market
	Total PSI Brand(s) Sales
	 A

	 
	Public Sector (non-PSI brands or generic)
	 B

	 
	Other NGOs and Institutions (non-PSI brands or generic)
	 C

	 
	Commercial Sector (non-PSI brands or generic)
	 D

	 
	Total  Market
	 A+B+C+D

	 
	PSI % of Total Market
	A/(A+B+C+D)

	
	
	


Example: Kenya, 2008

	
	Product

(Condoms)

	Total  Market
	Total PSI Brand(s) Sales
	32,282,334

	
	Public Sector (non-PSI brands or generic)
	134,013,000

	
	Other NGOs and Institutions (non-PSI brands or generic)
	2,300,594

	
	Commercial Sector (non-PSI brands or generic)
	5,899,328

	
	Total 2008 Market
	174,495,256

	
	PSI % of Total Market
	19%


5. PSI's TRaC page (http://psi.org/resources/research-metrics/studies/trac) provides data on the indicators "Condom Use," "Pregnant Women Slept under Net,” and "Children Under Five Slept under Net."  Is there a source for how PSI defines these indicators?
For definitions of all our PERForM indicators, please see the enclosed Toolkit chapter entitled “PERForMance Review: Behavioral Indicators”. Pages 4-9 contain all indicators by health area. 

Condom Use with Non-Marital, Non-Cohabiting Partner at Last Sex: percent of men and women aged 15-24 and/or 15–49 who say they used a condom the last time they had sex with a nonmarital, non-cohabiting partner of those who have had sex with such a partner in the last 12 months.
Usage of ITN among pregnant women: percent of pregnant women who slept under an ITN the previous night.

Usage of net among children under five: percent of children under five who slept under a net the previous night.
6. Is data on the sample size and/or level of statistical significance available for the TRaC data found at http://psi.org/resources/research-metrics/studies/trac?
This link is for the PERForMance Review, which compiles data from TRaC studies (i.e., multi-round, behavioral surveys) conducted across PSI country platforms. Standard indicators are used to summarize outcomes of interest and changes in those outcomes are monitored over time. This is represented in the rows labeled “%.” 
The Review also includes values for the Concentration Index (CI) for each behavior. PSI uses the CI to determine whether or not our interventions benefit the populations in greatest need. The index is a number between -1 and +1, where "0" means equity of that particular behavior across all SES groups. Numbers between 0 and -1 indicate that higher SES groups are performing the positive behavior at the expense of the poor. Numbers between 0 and +1 mean that the lower SES groups are performing the positive behavior at the expense of the rich.

The sample sizes for the PERForMance Review and CIs vary by study. For example, malaria and safe water studies sample households and require large sample sizes (2,000 or more households). For surveys among special or targeted populations (e.g., female sex workers in an HIV TRaC), sample sizes can range from 300 to 2,000.  Specific sample sizes can be found in individual TRaC summary reports on the website: http://psi.org/resources/publications?pub_type=139&health_area=All&country=All&keywords=
For the indicators and CIs posted online, blue highlighted boxes means that a statistically significant difference was detected between the "previous round" and "current round" surveys, at p<.05.

7. Does the TRaC data page include all TRaC studies? Is it up to date?
The TRaC data page includes PERForMance Review indicators and Concentration Indices for TRaC studies that have been received at headquarters. Please see our latest Research & Metrics Scorecard for the most recent information on the proportion of TRaC studies for which these scores have been calculated (columns to the left, under “Outcomes”). Many countries have not yet submitted their 2009 data; thus fewer scores are available for 2009 than 2008. 
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8. For what % of projects TRaC studies are available?

According to PSI’s Minimum Standards, TRaC studies are required for “all major multi-year interventions (any combination of behavior and target group).” At a minimum, projects will be monitored by a baseline and endline survey.

We monitor this minimum standard, among others, on the Research & Metrics Scorecard (see attached). Each country platform is responsible for reporting its major interventions in order to calculate this indicator. Because we cannot apply a uniform definition for “major” to all country platforms, each country identifies its major interventions based on the proportion of time, money, or resources dedicated to them, as well as the duration of the interventions and whether or not they can reasonably be measured by TRaCs. 

To supplement the above information about “major” interventions, we have enclosed data on all active projects in each region by country, including the project name, the donor, the award amount, and the project dates. Funding for TRaCs can come from any of these awards, though we frequently combine several awards to cover the high cost of conducting studies. 
The proportion of major interventions that can be measured by TRaC are included in the Scorecard for May 2010. A section of that scorecard is highlighted below and indicates where the information can be found. 

The regions and countries that have not reached 100% for this indicator are still in the process of completing baseline and endline TRaCs for their major interventions. As of June 24, 2010, 78% of TRaC studies conducted between 2005 and 2009 have an accompanying report that is available on the website: http://psi.org/resources/publications?pub_type=139&health_area=All&country=All&keywords= . The proportion for TRaCs conducted in 2010 is lower because studies are still in progress.
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