2005 Sponsor Survey

It has been a long-held belief, supported by overwhelming anecdotal evidence over twenty years, that SSP Sponsors often become very involved in their students’ lives and form strong relationships with them. Previously, we formally surveyed Sponsors only upon their exit from the program, when their students graduated, to assess their general feelings about the program and receive feedback about SSP’s practices. In 2005, however, we revamped our Sponsor Survey to ask more specific questions about Sponsors’ participation, which were designed to assess more accurately how involved our Sponsors are and to get a more complete sense of their experiences in working with an SSP student. We then sent it to the entire base of 1,240 Sponsors who worked directly with a student during the 2004-2005 school year. 

Of the 1,240 surveys we sent (both via e-mail and post) 466 were returned – a response rate of 38%. Given the typically abysmal response-rates for surveys, this high number of responses is indicative of our Sponsors’ involvement in the program. The respondents had students in all grade levels, and we believe this is a relatively representative sample of our entire Sponsor base. The results we compiled were as follow:

1. 83.5 % of respondents said that their students’ academics and background were in line with SSP’s description. 14% said that their student was better than the SSP description, and 2.4% indicated that their student was worse than the description. This shows that for the most part Sponsors think that SSP is serving its target students: academically, financially, and personally needy youths from New York City.

2. 89% contacted their students 4-6 times a year or more (including 32.2% who contact their student once a month or more). This demonstrates that SSP Sponsors are involved in their students’ lives and make an effort to contact their students. In addition, roughly a quarter contacted their students 4-6 times a year. We were pleased to learn that almost a third make monthly (or even more frequent) contact with their students, and just 11.4% contacted their students fewer than 4-6 times a year.

3. 57% of respondents saw their students 4-6 times per year or more. Many Sponsors travel frequently for work or just have extremely busy schedules (see question 5), but over half of them saw their students 4-6 times a year (every two or three months). Another third of respondents saw their students fewer than 4-6 times a year, but more than once, and only 1.8% of Sponsors reported never seeing their students in person that year (which does not exclude communication by phone and email). Like question 2, this question provides evidence of our Sponsors’ involvement in their students’ education.

4. 64.2% felt that their relationships with their students were good or excellent. Roughly a quarter felt their relationships were fair, and only 9% felt that they were poor or non-existent. These figures support the idea that most of our students and Sponsors are forming strong relationships or, failing that, workable relationships that allow for communication and beneficial contact.

5. The top three factors negatively impacting the respondents’ relationships with their students were:
1. My time is extremely limited. 60.9%
2. I am often out of town. 31.9%
3. My student lives very far away. 26.9 %
Most of the respondents indicated that the factors that negatively impacted their relationships were a result of their unavailability due to work or uncontrollable external factors, and were unrelated to problems with their students.

6. Of Sponsors whose students graduated in the Class of 2005, 90.8% said they plan to stay in contact with their students upon completion of the SSP program. This result shows that the student/Sponsor relationships became self-sustaining for these 91% of respondents, which seems to support that Sponsors are also positively impacted by SSP: the relationships are rewarding enough that Sponsors wish to continue them beyond graduation and their formal commitment to our program.

7. 82.4% of respondents said they benefited from their participation in the SSP program. The survey included a section for optional comments, which gave specific information on how our Sponsors found the program beneficial. A common theme was the Sponsors’ viewing their experiences as educational:

“The first question Carola asked me when I met her was why didn't I have any kids if I was in my 20's.  I have seen a new world, been exposed to real issues, fears, and concerns that have arisen in her environment.”

“It helps me to appreciate the difficulties that other socioeconomic groups experience in the city, which I otherwise might not have personal experience with.  It has always been my interest to tutor/mentor a student(s) from a disadvantaged background.”

“Sponsoring a student from a different background is a beneficial from a personal standpoint because it helps put your own life in perspective. The daily struggles they have to deal with are things Successful people from more privileged backgrounds take for granted.”

“I think being a mentor is a wonderful route to adding a modicum of perspective/self-awareness in the midst of the melee that is Manhattan.”

“Helps me relate to the real world.”

“Opened my eyes to his world. Got me more involved in the area of education.”

“Mavis is from Africa and is struggling to adjust to life here.  It is interesting for me to see how her family's values differ from the American norm and how that affects Mavis (in some ways positively, in some ways negatively).”

“In my job (investment banking), spending time with Kevin helped keep me modest and allowed me to put effort into something that is good.”

“It reminds me of the true diversity in this City and how dedicated and resourceful people are and can be.”

“It's an education for both of us.  I work on Wall Street, and it's easy to forget the rest of the world is not as I experience (and perceive) it every day.”

“Gives me the opportunity to learn about a different culture and to appreciate some of the struggles that less fortunate kids experience. Find myself taking less things for granted.”
With hundreds more comments like these, the Sponsor Survey seems to provide quantitative evidence as well as personal accounts of the benefits that Sponsors feel they gain from working with an at-risk young person. When combined with the results of the College Alumni Survey, it provides strong evidence that both partners in the student/Sponsor relationship benefit from their interaction.
